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'E core value

A — Honesty A W Service
A 7 Quality A Innovation

Operating Objectives

U R Y Y 'O J] Jo Based in Taiwan, Keeping eye on the World!




e @ HY Company History

196272024

A 19621 W QM YAe@UOy J'Q | KENDAwas found by Mr. Yang Chin Pacimanlin, Taiwan
A 19721 OT1, | Expanded overseas market.
A 19821 9 QLI | Established 2nd plantin Yunlin, Taiwan.

A 199017 /En 0 | | KENDA stock was listed on Taiwan Stock Exchange.

A 19901 M o I _ D Y| Established first China plant8thenzen

A 19941 O KA Y | Starting wheel assembly operation in US.

A 199712 4 | LI | Established 1st plant iDongnaj Vietnam

A 20071 0 € 0] Y 200 a | KENDA GROUP revenue reached NTD 20 billion.

A 201517 ¥ Mi An D Y| KENDA American Technical Center was established .

A 20161 Y €Ll | Established Indonesian plant.

A 20171 Y g 3Ll u W STARCO EUROPE B¥blished 2 plant in Vietnam and acquired STARCO EUROPE £
A 20181 0 D Yw M7 | KENDA European Technical Center was established in Hamburg.

A20221>oU4r x 1Y = C | 60"Anniversary, New sales record.




N € Operational location
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2 China factories and 1 sales

company
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2 Taiwan Factories

i L
Vietnam Factories

Indonesian Factory
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Subsidiaries in USA (including
wheel factories and warehouses
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Subsidiaries in
Europe(including wheel
factories and
warehouses etc.)
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Tire Factories
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Vietnam plant

20120 ¢ j L

2"d Tianjin plant




Tire Factories
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DouLiu Logistics Center 2" Vietnam plant




2005 3 LI
2nd Shenzhen plant

1990

1st Shenzhen plant

1985 QLI
Yunlin plant

1962 e @ /

Headquarters Yu

QL
anlinplant




N € Group SalesArea

North America &
Canada

Mi 2 ©
Middle &
South America o

I ey M@ )
Africa & Middle East New Zeatand o




R | e (@ Subsidiaries of Kenda America
Martin Wheel
(Tallmadge, OH)

(Reynoldsburg, OH)

/%mer{cana
ATW
(Bristol, IN)
/%merica,na,
ATW
(York, PA)

Dexstar Wheel
(Elkhart, IN)

WHEEL

N
Monitor
Monitor s mericana
(Cartersville, GA ) ATW
(Blackshear, GA)




STARCO Footprint and Future Expansion

A OE Fitting & Distribution
OE Drop Warehouse

+w AM Distribution

@ Customer Care, Finland
@ Customer Care Centre Drop warehouse
._ Customer Care, Estonia

Drop warehouse

Customer Care, Scandinavia &

® STARCO Eurcpe
Euro OE & AM, Winsen .
GB OE & AM, Rugeley
o _
EuroTEC QE, Arendonk ‘ ‘ CE, Mielec, Poland
Fitting and Dropwarehouse
Customer Care, Switzerland ~ L -‘ Customer Care, France

Small wheel assembly
OE Centre, Beli Manastir

Manufacturing sites not included




Global R&D Center Expansion Plans
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Bicycle/Tube

Sales Breakdown by Product Category

a0% 41% 42% 4%
0

20214
m2022%

m2023 4

43%  42%

m202441-47

31% 33%
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Motorcycle/Tube ~ Industrial/Tube
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Automotive




Bicycle tire



> P R Development of Electric Bikare

KWICK SERIE®52

V ¢ KS

GANBQa

KWICK SERIES

@2t dzY Ay 2
vibrations and little bumps in the road.

COMMUTER

- KSC)

TYPE PART# SIZE ETRTO b C &

SPORT 1357 b= B U B0-a22 SIMNGLE HKS WSIRE iy 1Z16+61 [ L]
SPORT HEFEE b= R Ui B0-a22 SIMNGLE S WwWIRE iy 1Z16+61 [ L]
SPORT 2MN2FE5 2002 20 S5-523 SIMNGLE HKS WSIRE iy D54 EHE [ L]
SPORT 22322 20 O 52-522 SIMNGLE S WwWIRE iy T +A5 [ L]
SPORT FNIZFIES 20 2 O 52-522 SIMNGLE HKS WSIRE &0 CSK BEaa+4a5 [ L]
SPORT 21Z273 27 B By BE-5E4 SIMNGLE S WwWIRE iy 1Ma1=s57F [ L]
SPORT 213271 2T S5 40 G -584 SIMNGLE HKS WSIRE iy TMOEIE53 [ L]
SPORT 213272 2T 5w 40 G -584 SIMNGLE S WwWIRE iy BEO+4.4 [ L]
SPORT 21321 2F Bw 2 20 BiG-ER . SIMNGLE HKS WSIRE iy Q2E+A5 [ L]
SPORT FIE2EE 2F Bw 2 20 BiG-E8a SIMNGLE S WwWIRE iy Q2E+A5 [ L]
SPORT 2M3220 2T 52 0D S2-5584 SIMNGLE HKS WSIRE iy Q2E+A5 [ L]
SPORT 213222 2F 52 00 S52-5584 SIMNGLE S WwWIRE &0 CSK QR4+5 [ L]
SPORT 212297 2FEWITE A5-5H4 SIMNGLE HKS WSIRE iy BI4+43 [ L]
SPORT 21F 2510 2FEW1 TS A5-5H4 SIMNGLE S WwWIRE &0 CSK BIZ+31 [ L]




> P R Development of Electric Bikare

AIROLUTION (/? NN
CARGO |

\

EurobikeAward Winner.

KWICK DRUMLIN K1216

V Loading:150kg/tire
V Deep sipes for water channeling

V burly shoulder knobs for more
cornering confidence

d

Adolds air up to 8 times longer
A50 % puncture protection

Aavailable in 6 sizes



HR’' Automotive Tire

1AxA /Mini Van

Automotive tire
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Replacement tire m

arket share

LESS-EXPENSIVE

BRANDS HELD THEIR GROUND

‘FLIGHT TO VALUE' COULD CONTINUE IN NEW YEAR

he continuation of the COVID-19

pandemic didn't stop drivers from
hitting the road during 2021,

The United States Federal

Highway Administration estimates

that U.S. travelers will have covered 2.6

202! REPLACEMENT PASSENGER
TIRE BRAND MARKET SHARES

{based on an estimated 222 million units)

BRAND 2021 SHARE

2021 REPLACEMENT LIGHT TRUCK
TIRE BRAND MARKET SHARES

{based on an estimated 38.1 million units)

BRAND

202/ SHARE

trillion miles by the end of last year Goodyear 11.0% Goodyear 9.5%
However, the lingering imp: T < T , v
COVID-19 continues to play a role ir Michelin | 9.0% BFGoodrich | 7.5%
consumer preference for replacement Bridgestone 7.0% Bridgestone 6.5%
tires that occupy lower price points. i z T = T =
Some tire dealers report that preference iFRstone Firestane | 8.5%
for tier-one products began to rebound Falken Michelin 6.5%
near the end of 2021, But tier-two and Continental 1
tier-three brands are expected to hold el Cooper | 5:5%
I':\(‘lrl]umhm:;;Iu:]mg lhrlnrw ye.lrl | BFGoodrich General 5.5%
This could be driven by a number T
=5 = Cooper ¥ o
of factors, including the shut-off of | g | Toyo | 5.0% |
government ﬂimu‘,us{moncy, mntlnulcd | Hankook Yokohama 5.0%
uncertainty around COVID-19; the | yokohama | { [
continued shortage of new | | Fatken | 4.0% |
used vehicles prices: General Hankook 5.0% |
“squeeze more” out of their existingcars, | Kumho | [
trucks, CUVs and SUVs; and reduced [ o | Hercules | 3.0% ‘
buying power caused by inflation, . L | [Ruato 2.5% |
Nexen et |
o = Multi-Mile 2.5%
Ve - Toyo I |
s I = Continental 2.0%
e — GT Radial
/ Nexen 2.0%
> Hercules I 1
s Pirell 2.0%
o . Pirelli = !
=5 - Mastercraft — e
. % Kenda
) Nitto
= =
. 1 Primewell Meoads
T Sailun Sailun
7 1 Sentury Uniroyal
. f
. Sumitoma Big 0
o o 1
¥ Uniroyal Kelly
o Big0 Mastercraft
& Kenda Nitto }
£ e /o Maxxis Sumitomo |
- 3 | |
8rs | IS A |

Nitta 1.5%
Satlun 1.5%
Sentury 1.59
Sumitamo 1.5%
Uniroya 1.5

o 1 1 A4

2021 7

Mastercraft 1.5%
Nitto 1.5%
Primewell 1.5%
Sailun 1.5%
Sentury 1.5%
Sumitomo 1.5%
Uniroyal 1.5%
Big 0 1.0%
Kenda 1.0%
Maxxis | 1.0%

Mudt-Mile 20
Nexer 20%
Piral 20%
GT# a %
) j
"-'ilw: 1.5
Satlur 1.5%
Big %
1 e

Kelly

1.0% U

GT Radial
Kenda
Maxxis
Sailun
Uniroyal
Big 0

Kelly
Mastercraft

Nitto

Sumitomo

1.5% |

J1.5%
1.5%
1.5%
1.5%
1.5%
0%
0%
1.0%
0%
0%
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Replacement tire market share

‘FLIGHT TO VALUE’ CONTINUES

CONOMIC UNCERTAINTY INFLUENC ONSUM RAND PRE

2022 REPLACEMENT PASSENGER

based on an estir 4 216.1 million undts) )as

BRAND 2022SHARE | |BRAND

estimate

onan

2022 SHARE

37 million units

2022 REPLACEMENT LIGHT TRUCK
TIRE BRAND MARKET SHARE TIRE BRAND MARKET SHARE
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Vezda KRZ20A

UHP & UHP Max

The Vezda UHP and Vezda UHP MAX tires are
hard-working Summer UHP tires offering premium
performance at a value price. Vezda demonstrates

the product qualities through its Podium2Pavement™
racing with the same tires competing in Autocross,
Drift and Endurance racing used to enhance your street
performance.

The Vezda UHP MAX offers excellent wet and dry
performance with strong wear characteristics for a

tire designed to excel in competition environments. It
combines an optimized silica-based tread compound for
heat tolerance and enhanced grip. The upgraded belt
package provides stability for crisp handling and braking
across the contact footprint through turns. It is the
quintessential maximum performance summer UHP tire
for on-road and in competition.

The Vezda UHP is our ultra-high performance summer
tire offering dexterous handling with exceptional wear
for high performance cars and sedans. The symmetric
tread pattern has been a proven winner in drift
competition from Japan to the USA. The competitive
success translates to reliable performance designed to
provide driver confidence.

UTQG UHP: 300AA
UTQG UHP Max: 200AA A
Total Sizes: 36

Series: 55, 50, 45, 40, 35
Sizes: 15,17,18,19, 20
Speed Rating: W

n /KendaTiresUSA % Automotive.KendaTire.com

/ KendaTire

1 Brand Recognition

20232024 Formula drift U.S.
UCO K Uvin’

. Optimized tire profile maximizes contact area and grip

Large solid center rib provides superior steering response
Directional sweeping grooves efficiently evacuate water for maximum wet traction

. Large shoulder blocks maximize handling performance

& FORMULA DRIFT
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2023 CHAMPIONSHIP
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U.S. AD and CVD Investigations on PCR and LTR TIRES Originated in Korea, Taiwan, Thailand, and Vietnam on z

Y 0:00 0
f (Nankoang) 98.44% 101.849
/A (Cheng Shin) 33.33% 20.049
Z~ G 84.82% 84.75%
| 1y et Ad BB -PCR i

2y Fo i € elUUbA) KRG Rt A 2 i),
— 3 RetLL I RY R %4 EEH
| 4 Yo 3% B [R0L95 %)
| = (Nexerr) 14,2497 I4. 727
Z~ G 27.81Y 21.749
20231
0:00 0

D x (Sumitomo) 13.259 14.629 6.16Y
© (LLIT) 22.21Y 21.099 4.52Y
Z~ G 16.669 17.08% 4.52Y

G ) ° °
(Sailun) 6.77Y 6.23Y
(Kumho) 7.79Y 10.08Y%
Z” G 6.77% 6.46Y
rH ) e °
0 € (Kenda) 0.00Y 0.00Y
Q4N () 0.00Y 0.00Y
Z~ G 22.309 22.03%
®b 2z y > Q@ yh-oy Q 4N
T 0:00 0
0 € (Kenda) 6.77% 6.46Y
(Sailun) 6.77Y 6.23Y
(Kumho) 7.79Y 10.08Y%
Z~ G 29.079 28.49Y
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R’ Motorcycle Tire

Motorcycle tire



N R Development for Electric Scooter Tire
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Industrial Tire

Industrial tire
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Operating Results
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W | 9 Group Combined Net Revenue < i

12,000 -

10,000 - 9,160 9,459
8,562 8,924 8,697 8951 gr5o3

8,251 8,306 g 715 8,262
8,000 -
6,000 -
4,000
2,000

0 | | | | | | |
2021Q1 2021Q2 2021Q3 2021Q4 2022Q1 2022Q2 2022Q3 2022Q4 2023Q1 2023Q2 2023Q3 2023Q4 2024Q1




| 9 Group Combined Net Revenue

NT$:w a
Y Unit: My

12,394

14,000 11,670 11,060 11,302

12,000 -
10,000 -
8,000 -
6,000 -

4,000 -

2,000

2021/01 A ~04 A 2022/01 A ~04 A 2023/01 A~04 B 2024/01 A ~04 A




3,500
3,000
2,500
2,000
1,500
1,000

500

W | 9 Group Combined Net Revenueb

3,193 3171
965 2,986 3,039

2905 2,946 2892 2
2,845 2,866 )73
2,552
I 2i

2023/ 2023/ 2023/ 2023/ 2023/ 2023/ 2023/ 2023/ 2023/ 2024/ 2024/ 2024/ 2024/
O4F O5H O0O6H O7H O08H O09H 10H 11H 12H O01HF 02H O03H O04A




WMA?2 (0 ) QuarterlyCombined Gross Margin

24.55%

0 0
25% - 29 E0% 23.93% 23.65%
21.99%

20% - 18.05% 18.39%
16.78% 16.299%16.27%

1504 - 13.83%
11.94%

12.81%

10% -

5% -

O% 1 | | | | |
20210Q12021Q22021Q32021Q42022Q12022Q22022Q32022Q420230Q12023Q22023Q32023Q42024Q1




